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PRODUCTS ARE
PROFITABLE.

 
OWNING THE
CUSTOMER IS

PRICELESS



WHO WA
NTS TO

 BE FA
MOUS?



WHERE DO BUYERS LOOK?

54% WEBSITE

BUYERS ARE 60% DOWN
THE SALES PATH BEFORE

ENGAGING WITH THE
VENDOR

46% VENDOR WEBSITES

52% LINKEDIN



WHAT DOES MASTERY LOOK LIKE?

ACKNOWLEDGED
EXPERT IN YOUR

FIELD
 

 

KNOWN BY NAME
NOT BY ORG TITLE

PERSONAL
REPUTATION >=

COMPANY
REPUTATION
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BEHAVIORAL 

CHANGE

COMPLEXITY DIFFUSION



BRAND BLUEPRINT

01 HAVE A POINT OF
VIEW

02 CREATE A BRAND
BLUEPRINT

03 BE EVERYWHERE

04 STARS ARE MADE. NOT
BORN. 



LET'S WRITE IT DOWN



MARKETING ECOSYSTEM



MARKETING PLAN



LET'S WORK TOGETHER.

Thank You!

 

Jessie Paul @jessie_pauljessie@paulwriter.com


