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Applied Architecture

Artificial Intelligence

Deep Learning
Big Data

Visualization &
Reporting



Types of Machine Learning
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Which of the following machine learning areas are having the greate
your organization today?

(Multiple responses permitted)
Predictive analytics I 82%
Text classification or mining INIIIIENENEGEGGNGNGGNGNGNGNGNGNGE  36%
Fraud Detection GGG 35%
E-commerce IS 31%
Behavior or sentiment analysis NI 27%
loT applications I 27%

Smart bots or chat bots N 27%

Source: Harvard Business Review Analytics Services Survey, April 2017



What’s Holding Back Digital Transformation?

Percentage indicating to what extent each of the following is a barrier to their organizations’ use of

digital technologies
(B-10 on a 10-Point Scale)
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Inability to experiment quickly
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Change management capabilities
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Inability to work across silos
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@ LEADERS Risk-averse culture
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@ L/GGARDS Legacy systems

I 39

Source: Harvard Business Review Analytics Services Survey, June 2016
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Al Usecases

- Dialog — FAQ based

- Intelligent BOT - Free flowing
Text/Voice interaction

- Support for Live Chat —
Seamless Handover from Bot to
live agent

- Social Media — Twitter, FB etc.

- Chat

- Competition & influencer
analysis

- Metrics

QOutlier detection

Hyper Personalization

User similarity
ltem similarity
Content tagging
Clustering

Propensity to buy/churn
Customer Life time value
Customer Segmentation

Up and Cross selling

Lead Scoring

Improved content distributior
Analyzing optimal campaign
channels , content & time
Document Automation

Image Recongnition



ShepHertz BOT preview

‘ — AppHQ > App42 ChatBot

BANK OF INDIA
&R e Summary
Dashboard.

| Dashboard

Most Common Phrases Most Active Hours

Today's Meeting = ) App42 ChatBot

Hi How Are You BANK OF INDIA

 Addintent |

Intent book-hotel

Message In VS Out

Input Context

=

Output Context

Eg To assist you further, please choose an
option given below.

User Expressions

book a hotel

[ =%

Sentiment Analytics

Eg Please select from either of the options
below to assist you further.

Actions

Response

for which city

&

Write here..



Problem

Startups

- Mobile First
- Agile & disruptive
- Ability to experiment

Customers

- Access services on the go
- Time, place & channel of their choosing
- Not loyal, price sensitive

- Feedback : Trigger happy ' - No baggage

- Aspire to look cool using new services - _Ma kat - Built using New Age technologies
: Dynamlcs - Data driven
! - Low cost operations
- g SN Fear of relevancy

Expects more for less

Enterprises ... i

- DNAis not Omni-channel

- Months/Years to launch : Use Cases & Campaigns

- Single View of Customer- data fragmented & siloed
- Dependent on IT Services cos.

- Big Bang Digitization investments

- Wants to leverage Existing investments

- Needs to integrate with Partners/group Cos.



Problem - Traditional Vs. New Age

Traditional New Age

b

n Large Banks m&jhilﬁuik

BFSI I

Retail E Large Retail Cos. kb bigbasket Flipkart g
O oA

Taxi /A~ | Large Taxi Cos. E

* Losing Market share * Innovative

* Getting disrupted e Agile by nature

* Fear becoming irrelevant * Ability to experiment

* Top line reducing * Have become household names in a short time
« Cant keep up with the changes in the market * Low Capex & Opex

* Do not have a clue how to fight the onslaught * Might shutdown -> But will create a dent on the

Enterprise and others will mushroom




Without ShepHertz

Web UI/Thick Clients

With ShepHertz

Omni-Channel Apps -
B2B, B2C, B2E, BZ2Partner

-

Cusmmer.[lata b : P « APl Management & 360° View of e . g @ Customer Engagement
Fragemented & Siloed e, Strategy Doesn't Exist a Customer : through Automation
© Few Business Apps
Comprehensive e SR SEEINC 2 oo # Gamification
APl Management
Monolothic Systems B ~® Basic Aggregation
i, .+  ofData » Backend APlg ®--- wweee®  Digital Hub
Reusable Micro
Services
P NI T — Actionable ¢ “w® Visualization

Partner Integration Analytics & Reporting

H
BigData & Legacy
Connectors

Descriptive Analytics



Intelligent Digital Hub Platform Unified Notifications

S50OCIAL CHAT WEB PUSH
MESSAGING BOTS

Verticalized Point Solutions . 'E - s

(Sales Automation, Geo- Attendance)etc.) q
@ -
Build & deploy B2C, B2B, B2Partn,e B2Employee

Omni- Channel Apps -15 & N ,
L |E:1_-:u:.- Omni-Channel Single View of . ‘ . .

Al & ML
- Customer/Asset/Employee _ MESSAGE  NOTIFICATION |
Sh(ﬂ Hertz R l'_lIIE’—P'_LIK'
] o | = S

Actionable analytics & automation

A

Visualization & Reporting
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App42 BDC = BigData Connectors

------------------------------------------------------------------------------------------------ Big Data
? e  ~—
PP Transactional Unstructured Real Time Offline Legacy Apps External Apps

Behavior



Market Adqption

Processing
> 90 Billion
API Calls

Cou ntries\




Server Locations

Sao Paulo



Microsoft Partnership




Thank You



