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 Top 5 SEO trends to watch in 2018 

 Voice search and Digital assistants 

(Allo, Siri, Alexa, Cortana)  

 Mobile First Indexing & AMP Pages 

 Featured Snippets and Question Answers 

 AI & Machine Learning 

 UX for SEO 



Voice search technology is already a big change to search engine marketing, and  we’re expecting 

to see an even bigger shift towards voice search in 2018. As per Google, currently 1 out of 5 

Searches is already Voice Search.  

 

From SEO strategy perspective, Brands need to focus on more long-tail search keywords and 

a natural language usage.  

 Voice search and Digital assistants 

(Allo, Siri, Alexa, Cortana)  



Google has already indicated the transition towards “Mobile First” 
Index in 2018. This will put pressure on the Brand to prioritize mobile, 

rather than catering to mobile as an afterthought.  

 

As per industry stats, nearly 60% of web traffic for leading brands is 

coming from mobile devices now. More than this, Google can rank 

you differently on mobile and desktop. So mobile-first content is 

needed in order to have the best chance of being visible in mobile 

search. 

 

Also Google’s increased focus on “AMP” Page for better UX has 

made more publishers consider their use. 

 

Right now, there are approximately 2 billion AMP Pages available 

online. AMP addresses key issue of “Site Speed” (making pages load 
significantly faster on the fly), resulting in 30% decrease in Bounce 

rate. 

 Mobile First Indexing & AMP Pages 

 



Featured Snippet were major factor contributing to 37% decrease in conventional Organic listing 

CTRs. Also known as “Position 0” among SEO experts, this is emerging contender space for the 
major brands. Gaining a featured snippet in search requires catering to a specific combination of 

factors, which has opened up SEO beyond the traditional race to the top of Google. 

 Targeting Knowledge Graphs - Featured Snippets, Visual Content, 

and Question Answers 



Google’s Rank Brain is talk of the town, and supposed to change the whole search space. Google is crowding 

out the organic search results with Answer Boxes, Ads, Carousels, “People also ask” sections for a more 
personalized experience, while the rise of voice search and digital assistants can offer the ideal ground to 

develop artificial intelligence, and reward successful SEO strategies that keep up with the trends. 

 

Artificial intelligence and machine learning around contextualization and personalization is already changing the 

way that search results are ranked.  

 

One industry study found that organic CTR is down 37% since 2015 due to Knowledge Graphs. 

 

 AI & Machine Learning 

  



 UX for SEO 

User Experience for SEO will become even more important in 2018. Google has clearly indicated 

that UX for Search visitors will be important factor in serving the results.  

 

Following UX factors will play important role for SEO : 

 

 Site Speed & faster content load 

 Quality, informative, and relevant content   

 Structure Markups 

 Easy to use structure and simple and effective navigation 

 Optimization of text and images to please both users and search engines 
  



Thank You ! 
 

Feel free to reach me at Rajiv.Kondal@redbus.com  

for any further queries 
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